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1. THE LEVEL OF INVOLVEMENT IN CULTURAL ACTIVITIES

QB1. How many times in the last twelve months have you...? Total 'At least once'

Watched or listened to a cultural programme on T I —  72% ﬂ.

or on the radio

83% u

Read a book

N 52% ﬁ

Been to the cinema 43%

Visited a historical monument or site (palaces,
castles, churches, gardens, etc.)

Visited a museum or gallery

Been to a concert

Visited a public library

EU27 @
A —]
Been to the theatre

Evolution since EB67.1 Feb./March 2007

aD

Seen a ballet, a dance performance or an opera

QB1T. Index of cultural practice QB1T. Index of cultural practice

Low O e
EU27 Lv
TOTAL 34% 17%

Al

‘ﬂg Age
15-24 26% 16%
25-39 34% 22%
62% 40-54 34% 15%
48% 55+ 39% 13%
- )
EU27 @ Outer pie LV & Inner pie *  Education (End of)
15- 55% 25%
EU27 LV 16-19 38% 21%
20+ 18% 12%
EB79.2 EEBBTG97-21- ER79.2 EEBB%%Z{ till studying 18% 12%
Very high 5% -1 4% -2
. P —1 Difcultes paying bill
Medium 48% -1 62% +1 Most of the time 48% 25%
® Low 349%, +4 17% +5 From time to time 42% 15%
Almost never 28% 15%
Evolution Apr.-May 2013 / Feb.-March 2007 Socio-demographic breakdown
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2. BARRIERS TO ACCESSING CULTURE

QB2. And for each of the following activities, please tell me why you haven't done it or haven't done it more often in the last 12 months?

Seen a ballet, a dance performance or an opera

28%

50% I 15% I 14% I 10%
25% 22% [ 7%

I, <30, N 070 W 3% . 7%

Visited a public library

Been to the theatre

17%

41% 34% 1% [ 4%

I o0 I 2> N 20% I 127

31% 21% 21%

I 50 [ 320 W g% N 10%

Visited a museum or gallery

22%

39% 9% [ 14%

Watched or listened to a cultural programme on TV NN 20 I 1% 2% - 9%

or on the radio

22%

37% 1% [ 6%

I 2o I -0 [ 25% | 12%

Been to a concert

1%

30% 2% 120%

Visited a historical monument or site (palaces, NN 2:: I 7% [ 9% N 10%

castles, churches, gardens, etc.)

18%

41% 11% I 12%

I 250 [ 0%, [ —— 22% 0%

Been to the cinema

17%

32% 17% | i 25%

I 050 I 447 [ 3% 3%

Read a book

EU27 @ =
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Lack of interest

21%

Lack of time

46% 2% [l 3%

m |
1=
Too expensive Limited choice or poor quality of this

activity in the place where you live

QB2.4. And for each of the following activities, please tell me why you haven't

done it or haven't done it more often in the last 12 months?

Been to a concert

Too expensive @
EU27
TOTAL 25%
“ Gender
Men 23%
Women 28%
A
A\
=2 Age
15-24 35%
25-39 30%
40-54 25%
55+ 18%

Difficulties paying bills

Most of the time 41%
From time to time 30%
Almost never 19%

Socio-demographic breakdown

A
-
Lv
2%

24%
30%

21%
20%
31%
37%

44%
28%
17%

QB2.7. And for each of the following activities, please tell me why you haven't
done it or haven't done it more often in the last 12 months?

Visited a museum or gallery

Lack of interest @ e
EU27 Lv
TOTAL 35% 22%
” Gender
Men 37% 27%
Women 33% 18%
\‘ L} Age
15-24 44% 31%
25-39 33% 19%
40-54 30% 19%
55+ 37% 22%

- .
*  Education (End of)

15- 48% 46%
16-19 36% 22%
20+ 23% 17%
Still studying 39% 29%

Socio-demographic breakdown
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QB3. How many times in the last 12 months have you...?

Total 'At least once'

Read a book by an auther FROM anather European country

Watched or listened to a cultural programme on TV or on radio FROM another
European country

Visited a historical monument or site (palaces, castles, churches, gardens, etc.) IN
another EU country

Been to a musical performance (concert, band, etc.) FROM another European
country

Attended a live performance, festival, exhibition or cultural activity IN another EU
country

Seen a ballet, a dance performance or an opera FROM another European country

Been to a theatre performance FROM another European country

36%
I -

19%

21%

13%
13%

10%

o

—

_—

I & cuy
L = v

QB4. | am going to read out a list of cultural activities. Please tell me if, in the QB4. | am going to read out a list of cultural activities. Please tell me if, in the
last 12 months, you have either on your own or as part of an organised group last 12 months, you have either on your own or as part of an organised group
or classes...? or classes...?
Danced 13
[ 13%
" None (SPONTANEOUS) @ —]
Made a film, done some photography = 11%5‘}0 EU27 Lv
Sung M e TOTAL 62% 58%
Done any other artistic activities like mmll 10% "
sculpture, painting, handicrafts or drawing =0 11% Gender
p——— Men 64% 61%
Played a musical instrument ] 7%" Women 61% 56%
Done creative computing such as [l 8% @
designing websites or blogs, etc. 7 6% Age
H 5% 15-24 45% 39%
Written a poem, an essay, a novel, etc. = 4o 25-39 59% 58%
B 3 40-54 63% 62%
Acted on the stage orinafim 5 4,2 55+ 71% 72%
Other (SPONTANEOUS) ¥ 2% :
er ( ) o% Index of cultural practice
I 6% pEReh 27% 2%%
None (SR ON T AN O —— 56% High 42% 43%
0 Medium 60% 59%
Don't know |.1 f% @ EU7 Low 79% 78%
Lv
l=l Socio-demographic breakdown
— _
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QB5. How often do you use the Internet for cultural purposes like, for instance, searching for cultural information, buying cultural products or reading articles related to

culture?
I
BV R 1

_ I
Several mes a veek | 17

K&
Onceaweek — 2

B B Eu2r

Don't know W% ° Ly

QB6. What do you use the Internet for, in terms of cultural purposes?

, icles onine M 3%
Reading newspaper articles onlinG o — 43%
Searching for information on cultural products or events e —

Listening o radio or music —42% 56%

; - ——
Donioading mus e 361
; ; ]
Watching streamed or on demand movies or TV programmes s 262;',:%
Buying cultural products such as books, CDs or theatre tickets = 149 0

Playing computer games, interactive or not = 0% 2%

Visiting museum or library websites or other specialised websites to T T (4%
improve your knowledge | 16%

Downloading movies, radio programmes (podcasts) or TV programmes —22% 37%

i i I 21%
Reading or looking at cultural blogs M
Putting your own cultural content online, e.g. on an online social network  —— 11%
or on a sharing site T 9%
Creating your own website or blog with cultural content m %

Other (SPONTANEOUS) My 4% @ U7

Don't know T 4s, E=—L
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